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1. Summarize the program

• A. Two-sentence summary
• Work it into your script

– “Hey, how are you?”
– Instead of:

• “Fine, thanks”
~ end ~

– Try:
• “Good, excited about our new program”
• “Oh, what’s that?”
• [two-sentence summary]

Message spreads!

• B. One-pager



2. Use free or cheap graphics platform for catchy materials



3. Leverage existing communications channels

• In-person visits to meetings
– Recurring cross-departmental meetings, committees, etc.

• Determine digtal communications already in place
– Administrative department updates e.g. HR, president’s office, campus operations, etc.
– Popular & wide-reaching campus center newsletters

• Get in the news
– Student newspapers
– University news from communications office



4. Use free email marketing services, e.g. Mail Chimp
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